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JUBILEE YEAR 2015 Otava Publishing Company Ltd celebrated 125 years in business, and it was 

200 years since the Renqvist-Reenpää family began publishing. In 1815 

Henrik Renqvist, a priest, published his first work. In 1892 Henrik’s grandson, 

Alvar Renqvist, began managing Otava. In his hands, Otava became a 

major publisher and his five sons ensured that the company’s success story 

continued. The sixth generation of Reenpääs is currently employed by the 

company and actively involved in the Group’s Board of Directors.



CONTENTS Review by the Chairman of the Board  .  .  .  .  .  .  .  .  .  .  .  .  .  .4

Group structure  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 6

Key figures  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 7

2015 in brief  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 8

Otava Group Agency  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .10

Financial statements  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 12

Group organisation  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .18

Contacts   .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .19



4

ast year we had cause to celebrate two significant 
milestones. Otava Publishing Company Ltd celeb-
rated its 125th birthday, and it was 200 years since 
the Renqvist-Reenpää family began publishing. 1815 
saw the release of Henrik Renqvist’s first publicati-
on, ”Yxi Sangen Merkillinen Historia Jumalan Hen-
gen Suuresta Armotyöstä kolmen Judan tytärlapsu-
kaisen tykönä”. Last March, we were guided through 
the history of the family by Juhani Salokantele’s 
book, ”Hengen paloa ja painettua sanaa”. 

The celebratory mood within the Group was 
dampened by the harsh reality of everyday busi-
ness in the sector. Net sales of published books 
and magazines declined for the fifth consecutive 
year. In this operating environment, it has been dif-
ficult to adapt and safeguard profitability. 

HOWEVER, OTAVA GROUP has coped well with 
the difficult changes in the sector, particularly with 
its general literature, educational materials and 
magazines. The Group’s net sales remained near 
the same level as in the previous year, decreasing 
by only one per cent to EUR 292.5 million. 

New companies were acquired by the Group: 
the music book publisher F-Kustannus, the prac-
tical non-fiction publisher Moreeni, and the cus-
tomer communications companies MCI Press and 
Alma 360. These new companies will increase 
the Group’s net sales by a total of approximate-
ly EUR 20 million, of which Alma 360 accounts for 
EUR 17 million. The Alma 360 business comple-
ments our customer communications expertise 
and makes our customer communications compa-
ny the market leader. 

The Group’s operating profit of EUR 27.8 million 
(EUR 31.6 million) and income of EUR 20.7 million 
(EUR 23.6 million) remained good. The equity ratio 
rose to 77.6%. The Group’s personnel were paid 
bonuses for the good results.

Otava Group has performed well under pressu-
re, but the decline in net sales in our sector is 
expected to continue. This development will acce-
lerate structural changes in the sector. We are well 
prepared for them. The Group will be able to make 
major acquisitions.

THIS YEAR we expect Otava Group’s net sales to 
increase further and earnings to remain good. The-
re are several reasons for this: the Group has good 
control over the book-publishing value chain. This 
value chain includes Kirjavälitys and Suomalainen 
Kirjakauppa. Publishing magazines and educatio-
nal materials continues to be a profitable business. 
Our online business company, NettiX, is expanding 
and is hammering out a good result.

The positive trend in net sales was also reinfor-
ced by earlier acquisitions. 

The long history of Otava and the Reenpää 
family as active operators in the sector is an indi-
cation that the Group is not simply chasing short-
term gains. The owners and the personnel remain 
committed to the objectives of long-term success. 
The basis of this commitment is our belief that rea-
ding will retain its status as a foundation block for 
Finnish well-being and success.

Henrik Ehrnrooth
Chairman of the Board

REVIEW BY THE CHAIRMAN OF THE BOARD

L
Commitment creates success 
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” The positive 
trend in net 
sales was also 
reinforced 
by earlier 
acquisitions. ”
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GROUP STRUCTURE 1  JANUARY 2016

THE GROUP’S four business areas are 
book publishing (Books), book sales 
(Trade), magazine publishing (Maga-
zines) and New Business Functions. The 
company was established in 1890 with 
the founding of Otava Publishing Compa-
ny Ltd, which commenced printing opera-
tions in 1908 and magazine publishing in 
1916 (Suomen Kuvalehti).

Otava was a founding member of Ota-
vamedia Ltd (1934, previously known as 
United Magazines Ltd) and the Great Fin-
nish Book Club (1969). The Group expan-
ded its online business with the acquisi-
tion of NettiX Oy in 2006 and Ampparit 
Oy in 2012. In 2011, Otava Ltd acqui-
red the entire stock of Suomalainen Kirja-
kauppa Oy.

The Group’s parent company is Otava 
Ltd. The Group is a private, independent, 
impartial and financially sound media cor-
poration.

Books. 
The principal company of the Books divi-
sion is Otava Publishing Company. The 
company publishes Finnish-language fic-
tion, non-fiction and educational material. 

Like Publishing Ltd has been a part of the 
division since the beginning of 2006. Ota-
va acquired a majority stake in Kustan-
nusosakeyhtiö Moreeni in 2014 and the 
entire stock of F-Kustannus Oy in 2015. 
Otava Group is the largest book publisher 
in Finland.

Otava Book Printing Ltd is a modern, 
diverse printing house and book-binding 
company that produces books for a num-
ber of publishers in Finland and abroad. 
The company’s printing house operates in 
Keuruu.

Trade. 
Suomalainen Kirjakauppa Oy is engaged 
in the retail sales of books. The compa-
ny has a network of 58 book stores. The 
store network covers all of Finland. It is 
the largest player in the field and also has 
an online book shop, suomalainen.com.

Magazines. 
The Group’s Magazines division comprises 
Otavamedia Ltd and its subsidiaries, which 
publish magazines, periodicals and custo-
mer magazines and run book clubs. Otava-
media is the largest company in all of these 

sectors in Finland. Otavamedia’s custo-
mer communications offices are located in 
Helsinki and Turku. In 2015, the customer 
communications operations expanded sig-
nificantly when Otavamedia Ltd acquired 
the entire stock of MCI Press Oy and when 
MCI Press Oy acquired the entire stock of 
Alma 360 Oy at the end of the year.

The book club activities are under-
taken under the Great Finnish Book Club 
brand. Book club activities expanded in 
2015 when Otavamedia Ltd acquired the 
book club operations of Bonnier Books 
Finland Ltd.

Otavamedia has a subsidiary in Estonia 
(Ühinenud Ajakirjad AS), which focuses 
on the magazine business. 

New Business Functions. 
The Group’s New Business Functions 
comprise NettiX Oy, which was acquired 
in 2006, and Ampparit Oy, which was 
acquired in 2012. NettiX Oy’s numerous 
websites serve as electronic marketplac-
es, the best known of which are nettiau-
to.com and nettivene.com. Ampparit Oy 
maintains the ampparit.com news site 
and sells media monitoring services.

Otava is the largest company  
in its core business areas in Finland

Otava Ltd

Otava Publishing Company Ltd

Like Publishing Ltd

Kustannusosakeyhtiö 
Moreeni

Suomalainen Kirjakauppa Oy

Lakiperintä Oy

Otavamedia Ltd

Ühinenud Ajakirjad AS

Otavamedia OMA Ltd

NettiX Oy

Ampparit Oy

Otava Book Printing Ltd
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GROUP INCOME
 2015  2014  2013  2012  2011 

STATEMENT
 EUR  EUR  EUR  EUR  EUR 

  million % million % million % million % million %

Net sales 292.5  296.0  301.9  314.7  260.3 100.0 
EBITA 31.1 10.6 37.1 12.6 32.4 10.7 26.6 8.5 35.7 13.7 
Depreciation of goodwill and
business acquisition costs  3.8 1.3 5.8 2.0 2.8 0.9 1.2 0.4 3.5 1.3 
Operating profit 27.8 9.5 31.6 10.7 30.1 10.0 25.9 8.2 29.7 11.4 
Profit before taxes 27.7 9.5 31.3 10.6 29.6 9.8 25.0 8.0 28.5 10.9 
Profit for the financial year 20.7 7.1 23.6 8.0 22.0 7.3 18.5 5.9 20.5 7.9 

Cash flow from operations 31.9 10.9 36.3 12.3 32.1 10.6 26.4 8.4 28.9 11.1 
  

BALANCE SHEET AND  
PROFITABILITY   
 
Capital expenditure 15.8  5.9  13.5  10.4  14.8
Shareholders’ equity 177.5  165.6  150.3  134.6  121.9
Non-current liabilities 0.0  2.0  13.7  13.0  24.7
Current liabilities 72.3  69.1  62.9  81.6  82.4
             
Equity ratio %      77.6  77.1  72.8  64.8  59.4
Return on investment (ROI) % 16.0  18.6  18.0  15.9  19.4
Return on equity (ROE) % 12.1  15.0  15.5  14.6  17.5
  
Group personnel (average) 1079  1082  1178  1249  1010

BOOKS 
            
Net sales 54.5  51.5  55.5  58.4  57.5  
EBITA 7.2 13.2 5.8 11.3 6.3 11.3 8.9 15.1 9.4 16.4 
 
Operating volumes:  
New titles published 712  597  666  722  677
New editions 1120  1011  1019  1345  1217
Books sold, million 4.6  4.4  5.0  5.4  5.5
Books printed, million 5.9  5.4  6.2  7.9  7.6

TRADE *) 
           
Net sales 107.9  106.7  106.3  106.5  105.6
EBITA 4.5 4.1 4.2 3.9 2.4 2.2 -1.9 -1.8 -1.4 -1.4 
              
Operating volumes: 
Number of customers, million 5.9  5.8  5.7  6.0  6.1
Books sold, million 4.4  4.6  5.1  4.7  4.5
 
MAGAZINES
 
Net sales 131.1  138.8  144.7  155.5  164.5
EBITA 17.6 13.4 22.7 16.4 19.0 13.1 16.8 10.8 20.5 12.5 
             
Operating volumes:
Number of magazines and  
periodicals**) 213  111  107  108  131
Annual magazines sales, million **) 34  35  35  40  44
Books sold  
(Great Finnish Book Club), million 0.8  1.0  1.1  1.2  1.3

NEW BUSINESS FUNCTIONS     

Net sales 13.9  13.2  11.2  10.0  7.5
EBITA 7.3 52.9 7.4 55.9 6.3 55.8 5.5 54.7 3.5 47.3 *) 
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books

trade

The printing house 
ended a difficult  

run of years by slightly 
increasing its sales.

Mauri Kunnas’   
”Kesä Koiramäessä” was 
the best selling children’s 

book last year. There were 
seven books by Kunnas in 

the top 20.

Otava was the first  
Finnish company to make 

digital examinations 
available to high schools.

The book sector  
celebrated the year of  

the book in 2015. More  
than 900 events were  

organised during the year   
in 83 locations  
around Finland. 

Children’s writer  
and coding activist  

Linda Liukas wrote the 
world’s first programming 

fairytale for children,  
known as ”Hello Ruby”.

The work atmosphere 
improved even further 
– overall satisfaction in 

working at the book stores 
increased to a score of 

8.79. 

Suomalainen 
Kirjakauppa received an 
award  in January 2016: 
it was named Finland’s 

most exciting workplace
 among Corporate Spirit’s 

customer group. 

Overall shop sales 
and results developed 
positively. The number 

of loyal customers 
increased, as did the 
amount purchased 

by  loyal customers.

Sofi Oksanen went on  
a tour entitled ”Norma”  

in collaboration with  
the Women’s Bank and  

Suomalainen Kirjakauppa. 
Thousands of readers were 
present in dozens of tour 

destinations.

Sales of general literature 
began to increase after 

years of decline. The strong 
development in sales of books 

for children and youths  is 
particularly pleasing. 

We have continued   
to develop concept stores. 
During the financial period, 
ten stores were revamped. 

By the end of the year,  
there were a total of 41  

new concept stores. 

The primary school   
mathematics series,  

”Tuhattaituri”, became the most  
widely used primary school  

educational material in the Nordic 
countries. The background to this  

is a transaction completed  
two years ago to license  

the work in  Sweden.

We have succeeded in 
expanding our appealing 

product range in areas such 
as handicrafts. Sales of goods 

continued to increase. 

Preparations were  
stepped up to address  

forthcoming changes in the market  
for educational materials by  
transitioning to a centralised  

model for ordering and  
complementing textbooks. 

2015
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new business
functions

magazines

The motorboat  
magazine, Kippari,  

celebrated its 25th birthday.  
Moda, which was celebrating  

its 20th birthday, became Kotiliesi  
Käsityö magazine and the growing  

Viva and Maalla magazines  
celebrated 10 years  

of publication.

Otavamedia’s 
customer communications,  
Alma 360, MCI Press and  

DeCo Media, combined to become  
a content design agency known  

as Otavamedia OMA Ltd.
Erä magazine’s 

digital service solidified  
its position and one  

of its articles was 
read more than 
20,000 times.

Nettiauto.com’s 
market position  

strengthened further.

Native marketing  
and video advertising are

growing strongly.

The number of  
registered subscribers  
to Tekniikan Maailma’s 

digital service 
approached 

40,000.

NettiX’s services  
reach more 

than 92% of heavy users  
of car-related  

content every month.

We aquired the rest  
of the shares in
 Ampparit Oy.

Ampparit.com 
reaches more than 

500,000 news-hungry 
users every week.

72 lectures were held  
for 179 pupils on the  

digital media skills 
training programme.

The workflows of 
magazine families were  

updated and the process of  
adapting the Visualisation Group  

to the magazine family model began. 
Competence development became  

significantly more active:  
more than 50 personnel in  

journalism roles took on  
different duties.

The entire back  
catalogues of Tekniikan  

Maailma and Suomen Kuvalehti  
were digitised. The large-scale 

Suomi 100 project was  
initiated to digitise  
picture archives. 

Anna grew to  
become Finland’s largest  
women’s magazine brand 

in terms of overall accessibility.   
The food-related editorial offices  

of kotiliesi.fi and ruoka.fi were  
combined and the websites  

reach nearly 300,000 
foodies.

We succeeded 
in increasing subscriber  

numbers for 12 magazines.  
In addition to this, we obtained 

245,000 new readers 
for Otavamedia.  
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OTAVA PUBLISHING LTD is a bold, 
principled publisher whose current ros-
ter of authors includes leading writ-
ers from Finland and abroad, much-
loved storytellers and promising young 
authors. Otava also publishes pedagogi-
cally approved learning materials written 
by Finnish teachers and authors. Enthusi-
asm and commitment to high quality, as 
well as tradition and new ideas, walk hand 
in hand in our Art Nouveau style granite 
building in the heart of Helsinki.

Otava Group Agency (OGA) was 
founded 2006 and it sells foreign rights to 
fiction, illustrated and narrative non-fic-
tion, and children’s and young adult’s 
titles from Otava Publishing Company and 
LIKE Publishing.  We sell translation rights 
worldwide, directly and through sub-
agents in selected markets, for authors 
and titles in all genres. 

2015 WAS SUCCESSFUL for Ota-
va Group Agency. In 2014, Finland was 
designated the Guest of Honour at The 
Frankfurt Book Fair, the world’s lead-
ing event for the publishing and media 
industries. This was the country’s most 
high-profile cultural export event ever, 
and its beneficial effects were clearly vis-
ible in the following year. Interest in Finn-
ish literature remained strong amongst 
publishing professionals from all around 
the world.

THE HIGH VISUAL AND TEXTUAL 

quality of children’s picture books in Fin-
land has charmed foreign publishers. In 

2015 OGA was involved in the Shang-
hai International Children’s Book Fair. The 
Finnish Literature Exchange (FILI) and 
Finnish publishers are focusing on chil-
dren’s books in Asia and in English-speak-
ing countries. Chinese publishers are very 
interested in Finnish children’s books, 
especially picture books. Among others 
Mauri Kunnas, Aino Havukainen, Sami 
Toivonen, Ninka Reittu and Marika Maijala 
have a Chinese publisher. 

OGA’s most important customers are 
Chinese and Korean publishers. For exam-
ple Ninka Reittu’s picture books on Messi 
and the Mystery Cat (Messi ja Mysteeri) 
and Veera Salmi’s Mauri and the Dumb 
Phone (Mauri ja vähä-älypuhelin) have 
found foreign publishers in Korea. Glob-
al rights to Nora and Pirkko-Liisa Suro-
jegin’s Untu and the Secret of the Heart of 
Winter (Untu ja sydäntalven salaisuus) in 
English were sold to Floris Books (UK).

ON THE ADULT FICTION SIDE, Scan-
dinavia is known for its strong crime titles. 
However, in Finnish literature, it is not just 
crime that attracts foreign readers and 
publishers. There is plenty of strong literary 
fiction that has been translated into for-
eign languages. Riikka Pulkkinen, who is an 
astonishing literary talent, and Antti Tuuri, 
one of the major contemporary Finnish 
writers, have both been widely acknowl-
edged abroad. They both have work trans-
lated into around twenty languages. 

OF OUR CRIME AUTHORS, Kati Hiek-
kapelto is the new international star from 

the North. She has charmed internation-
al publishers and readers with her Anna 
Fekete series, set in the icy latitudes of 
the Arctic Circle. Her novels have found 
foreign publishers in a dozen countries so 
far. In the UK, her debut work, The Hum-
mingbird, was nominated for the Petrona 
Award in 2015 (Best Scandinavian Crime 
Novel of the Year). In 2015, a fresh new 
voice, the Finnish-Swedish writer, Kai Erik 
(real name Kaj Korkea-aho), made his 
international breakthrough with the liter-
ary mystery novel, The Evil Book.

OGA’s team

• Minna Castrén, Publishing Director,   
 General Publishing
• Leenastiina Kakko, Foreign Rights   
 Manager (Fiction)
• Katja Kaulio, Foreign Rights Manager  
 (Children’s books, Young Adults)
• Teuvo Sankila, Publishing Director,  
 Educational Publishing 
• Jouko Ruokosenmäki, Producer   
 (Comics)
• Milla Palovaara, Producer (Playrights),  
 on job alternation leave 1 March– 
 30 October 2016 her replacement is  
 Katri-Elina Heikkinen until  
 30 October 2016.
• Maarit Pyötsiä (Producer)  

Otava Group Agency  

The high quality of children’s picture books  
in Finland has charmed foreign publishers.
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Chinese publishers are  
very interested in  

Finnish children’s books.
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Business environment  
The downturn continued and the econo-
mic climate in Finland deteriorated further. 
Gross domestic product did not increase. 
There are some signs of growth in exports 
but not of overall economic growth. 
Unemployment remained high, ending the 
year at over 9%. Interest rates and inflati-
on remained low. Investment figures have 
not begun to recover properly since the 
2008 financial crisis. According to prelimi-
nary figures, retail sales decreased by more 
than 3% year-on-year, but Christmas sales 
increased by more than 1%. Online sales 
continued to grow, taking a share of appro-
ximately 15% of all retail sales, but more 
than half of all online orders are placed 
with overseas stores.

The trend in the communications sec-
tor followed that of the economy in gener-
al. Book sales were down on the previous 
year, both in general literature and educa-
tional materials. Media sales decreased by 
almost 3% and magazine media sales by 
almost 15% year-on-year. The magazine 
sales market contracted in parallel with a 
decrease in circulation and it is now diffi-
cult to sell magazines to new customers. 
Online businesses continued to increase 
their share of the communications market 
but growth has decelerated. There is now a 
market in Finland for digital magazines and 
books, but their share of the overall market 
is still small.

Development of  
the Group’s business
Otava Group’s net sales decreased by 1%. 
Otava Group’s business result for the year 
was good in view of the general econom-
ic situation. The result and relative prof-
itability remained good, due to timely 
enhancement and adjustment measures 
as well as changes in the company’s  
operating procedures. 

Group organisation and structure
By and large, the Group’s organisation 
remained unchanged, but there were some 
changes to the company’s structure. 

Otava Publishing Company acquired 
the entire stock of F-Kustannus Oy in Feb-

ruary. A subsidiary merger was execut-
ed to merge F-Kustannus Oy into its par-
ent company on 31 December 2015. In 
December, Otava Publishing Company 
subscribed to a 24.8% stake in Ubiikki Oy 
as part of a directed share issue. 

In transactions carried out in March 
and September, Otavamedia Ltd acquired 
the entire stock of MCI Press Oy. In con-
junction with this, Otavamedia Ltd sold 
the entire stock of Deco Media Oy to MCI 
Press Oy and executed a business trans-
action to transfer its customer commu-
nications business to MCI Press Oy. The 
new business entity became Otavamed-
ia Group’s customer communications busi-
ness unit. In October, the entire stock of 
Alma 360 Oy was acquired for this unit. 
The business entity was simplified by 
merging Deco Media Oy into MCI Press 
Oy on 31 December 2015 and chang-
ing MCI Press Oy’s name to Otavamedia 
OMA Ltd in January 2016. Alma 360 Oy 
will be merged into Otavamedia OMA Ltd 
on 30 April 2016.

In September, Otavamedia acquired the 
book club business of Bonnier Books Fin-
land Ltd.

In September, NettiX Oy acquired a 
35% minority stake in Ampparit Oy in 
accordance with the shareholders’ agree-
ment. A decision has been made to spin 
off part of Otavamedia Ltd into Otava New 
Businesses Ltd, and this will take place on 
31 May 2016. NettiX Oy will become a 
subsidiary of Otava New Businesses Ltd. 
Following the spin-off the legal structure of 
the New Businesses business area will cor-
respond to the reported business entity.

Books
Net sales totalled EUR 54.5 (51.5)  

million, up by 6% year-on-year. Operating  
profit was EUR 7.2 (5.8) million, or 13.1% 
(11.3%) of net sales. The net sales of 
Otava Publishing Company increased 
and the result improved. The net sales 
of Otava Book Printing Ltd increased and 
the result improved thanks to the reor-
ganisation of operations. Like Publishing 
Ltd’s net sales increased and the result 
improved from the previous year. 

Trade
Suomalainen Kirjakauppa Oy’s net sales 
were EUR 107.9 (106.7) million, represent-
ing growth of 1%. Operating profit improved 
in comparison with the previous year thanks 
to increased sales and more efficient prod-
uct management. During the year under 
review, the number of revamped concept 
stores increased to 41, and the company 
increased its market share.

Magazines
The magazine division’s net sales totalled 
EUR 131.1 (138.8) million, down by 6% 
year-on-year. Magazine subscription sales 
and media sales both fell from the previous 
year. Operating profit was EUR 17.6 (22.7) 
million, or 13.4% (16.4%) of net sales. 
Profitability remained good despite the 
decrease in net sales thanks to measures 
that were taken to enhance efficiency and 
restructure operations. The net sales of the 
book club business decreased but its result 
improved in comparison with the previ-
ous year. Otavamedia Ltd’s result remained 
good. The net sales of the customer com-
munications business increased and the 
result improved due to acquisitions. Sales 
at the Estonian subsidiary, Ühinenud Aja-
kirjad AS, increased but operating profit 
weakened slightly.

Review by the Board of Directors

Key figures for the Group:
Group 2015 2014 2013
Net sales, EUR million 292.5 296.0 301.9
Operating profit, EUR million 31.1 37.1 32.4
Operating profit margin % 10.6 12.6 10.7
Return on investment (ROI) % 16.0 18.6 18.0
Return on equity (ROE) % 12.1 15.0 15.5
Equity ratio % 77.6 77.1 72.8
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New Business Functions 
During the financial period, New Business 
Functions comprised NettiX Oy and Amp-
parit Oy. The business area continued to 
grow briskly (+5%) and relative profitabili-
ty remained high.

Balance sheet, investments and 
financial position
In 2015, no material changes took place in  
the balance sheet structure or the balance  
sheet total. The Group’s equity ratio 
improved, ending the year at  77.6% (77.1%).

The Group’s gross capital expenditure 
was EUR 15.9 (5.9) million. The most  
significant investments were made in 
company acquisitions, store revamping 
and computer software.

The Group’s financial position and 
liquidity remained good. Loans from finan-
cial institutions were paid off in full during 
the financial period. In addition to cash 
reserves and accounts with credit facili-
ties, the Group’s liquidity has been secu-
red using short-term credit limits. The 
Group’s cash flow from operations total-
led EUR 31.9 (36.3) million. Net financial 
expenses were EUR 0.0 (0.3) million, rep-
resenting 0.0% (0.1%) of net sales. 

Risks
The Group has a well-established position in 
the book and magazine markets, which have  
remained relatively stable year-on-year. 

Annual estimates of the Group’s overall 
book sales have not differed significant-
ly from realised sales figures. The Group’s 
companies use a time-based, title-specific 
obsolescence procedure, which keeps the 
risk of obsolete book stocks very low. 

The Group’s magazine subscribers are 
long-term customers, who mainly pay 
for their subscriptions in advance. As a 
rule, agreements in the customer maga-
zine market are made for at least twelve 
months. Fluctuations in the media sales 
market may be bigger, but the sector 
accounts for a smaller share of net sales 
than magazine sales. 

The price trend of goods and servic-
es needed by the Group is very easy to 
predict. The Group has signed long-term 
agreements to make provisions for paper 
price fluctuations. 

The Group has invested in online busi-
nesses related to its core operations in 

order to secure growth as sales of printed 
products are decreasing and do not show 
any sign of improving. 

Based on the above, the risks relat-
ed to the Group’s operations are minor. 
A strong cash flow and high equity ratio 
safeguard the continuity of the Group’s 
operations in the case of market distur-
bances or other risk situations. Risks have 
also been hedged with property and busi-
ness interruption insurance policies.

Decisions taken by  
the Annual General Meeting
The Annual General Meeting held on 19 
March 2015 elected Olli Reenpää, Hen-
rik Ehnrooth, Jorma Ollila, Eero Broman, 
Heikki Lehtonen and Alexander Lindholm 
as members of the Board of Directors. 
Pasi Vainio, Minna Castrén, Timo Kopra 
and Pekka Harju were elected as depu-
ty members. Henrik Ehrnrooth was elected 
as the Chairman. Ora Lyytikäinen served 
as Secretary of the Board. Kari Miettin-
en, Authorised Public Accountant, was 
re-elected as chief auditor, and Oy Audi-
con Ab, Authorised Public Accountants, as 
deputy auditor. The Annual General Meet-
ing decided to distribute a dividend of EUR 
4.50 per share, or EUR 8.8 million in total. 

Furthermore, the Annual General Mee-
ting decided to authorise the Board to pur-

chase up to 15% of the company’s own 
shares using non-restricted equity. The 
authorisation is valid until the following 
Annual General Meeting. 

Shares
The company has 1,945,085 shares. 
The shares have no nominal value. Each 
share entitles the holder to one vote at 
the shareholders’ meeting. The transfer of 
shares is subject to a redemption clause 
in the Articles of Association.

Outlook for the current year
Otava Group expects 2016 to be anoth-
er challenging year. There are no positive 
signs for the Finnish economy, so the oper-
ating environment will remain difficult. It is 
difficult to forecast the effect of curriculum 
reform on sales of educational materials. 
Magazine subscriptions, which constitute 
a substantial part of the Group’s net sales 
and profit, have become more difficult to 
sell. It is difficult to increase net sales in 
the print media sector in any case. It is 
essential to develop new business func-
tions, despite the fact that sales of elec-
tronic books and magazines have been low 
and sales have grown more slowly than 
anticipated. Enhancement measures and 
new procedures will help to maintain the 
Group’s result, which is currently good. 

Board’s proposal to the AGM
The parent company’s distributable funds are EUR 138,327 thousand, of which 
profit for the financial year made up EUR 21,756 thousand. The Board proposes  
to the Annual General Meeting that the distributable funds be used as follows:

EUR 4.50 per share will be distributed as dividend 8,753 EUR thousand
to be left as equity 129,574 EUR thousand
 138,327 EUR thousand

No material changes have taken place in the financial position of the company 
since the end of the financial period. The liquidity of the company is good and, in 
the Board of Directors’ view, the proposed dividends will not compromise  
the solvency of the company.

Personnel
In the reporting year, the Group’s personnel numbers were as follows: 
Group 2015 2014 2013
Average number of personnel 1,079 1,082 1,178
Salaries and remuneration (EUR thousand) 50,170 51,297 51,784

The Group has had an incentive scheme in place for the entire personnel since 
2002. Performance incentives will be paid to the personnel for results that have 
exceeded the targets set for each company using the earnings generated in 2015, 
altogether worth EUR 1.8 million.
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Consolidated Income Statement
2015

 
2014

1.1.–31.12. EUR million

NET SALES 292.5 296.0

Change in inventories of finished goods and in work  
in progress 0.3 -1.1
Production for own use 1.0 0.9
Other operating income 3.9 4.0

Materials and services -121.1 -118.3
Personnel expenses -62.5 -63.2
Depreciation and impairment -11.2 -12.7
Other operating expenses -75.6 -74.2
Share of results of associated companies 0.4 0.3
 -270.0 -268.2

OPERATING PROFIT 27.8 31.6
   
Financial income and expenses 0.0 -0.3

PROFIT BEFORE TAXES 27.7 31.3

Income taxes  -6.9 -7.5
Minority interest -0.1 -0.2

PROFIT FOR THE FINANCIAL YEAR 20.7 23.6

Consolidated Cash Flow Statement
EUR million 2015

 
2014

Cash flow from business operations 32.8 42.8
Investments -15.8 -5.3
Cash flow before financing 17.1 37.5
Financing -12.8 -21.8
Changes in liquid assets 4.3 15.7
Liquid assets at 31 December 36.4 32.1
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Consolidated Balance Sheet
2015 2014

31.12. EUR million

ASSETS 

NON-CURRENT ASSETS

Intangible assets 89.4 85.9
Tangible assets 62.0 63.4
Long-term financial assets 8.4 7.0
Total non-current assets 159.8 156.3

CURRENT ASSETS

Inventories 28.8 28.7
Short-term receivables 25.7 21.0
Cash and bank balances 36.4 32.1
Total current assets 90.8 81.9

TOTAL ASSETS 250.6 238.2

EQUITY AND LIABILITIES

SHAREHOLDERS’ EQUITY

Share capital 8.9 8.9
Share premium fund 25.0 25.0
Reserve for invested non-restricted equity 2.3 2.3
Retained earnings 120.6 105.8
Profit for the financial year 20.7 23.6

Total equity 177.5 165.6

Minority interest 0.1 0.6

LIABILITIES

Long-term liabilities 0.7 2.8
Short-term liabilities 72.3 69.1

Total liabilities 73.0 72.0

TOTAL EQUITY AND LIABILITIES 250.6 238.2

FINANCIAL STATEMENTS
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TO THE ANNUAL GENERAL MEET-

ING OF OTAVA LTD. I have audited the 
accounting records, the financial state-
ments, the report of the Board of Direc-
tors, and the administration of Otava Ltd 
for the year ended 31 December 2015. 
The financial statements comprise the 
the consolidated balance sheet, income 
statement and cash flow statement and 
notes to the consolidated financial state-
ments, as well as the parent company’s 
balance sheet, income statement, cash 
flow statement and notes to the financial 
statements.
 
RESPONSIBILITY OF THE BOARD 

OF DIRECTORS AND THE MANAG-

ING DIRECTOR. The Board of Directors 
and the Managing Director are responsi-
ble for the preparation of financial state-
ments and report of the Board of Direc-
tors that give a true and fair view in 
accordance with the laws and regulations 
governing the preparation of the finan-
cial statements and the report of the 
Board of Directors in Finland. The Board 
of Directors is responsible for the appro-
priate arrangement of the control of the 
company’s accounts and finances, and 
the Managing Director shall see to it that 
the accounts of the company are in com-
pliance with the law and that its finan-
cial affairs have been arranged in a relia-
ble manner.

AUDITOR’S RESPONSIBILITY. My 
responsibility is to express an opinion on 
the financial statements, on the consol-
idated financial statements and on the 
report of the Board of Directors based on 
my audit. The Auditing Act requires that 
I comply with the requirements of pro-
fessional ethics. I conducted my audit in 
accordance with good auditing practise in 
Finland. Good auditing practice requires 
that I plan and perform the audit to obtain 
reasonable assurance about whether the 
financial statements and the report of the 
Board of Directors are free from materi-
al misstatement, and whether the mem-
bers of the Board of Directors of the par-
ent company or the Managing Director 
are guilty of an act or negligence which 
may result in liability in damages towards 
the company or have violated the Limited 
Liability Companies Act or the articles of 
association of the company.

An audit involves performing proce-
dures to obtain audit evidence about the 
amounts and disclosures in the finan-
cial statements and the report of the 
Board of Directors. The procedures select-
ed depend on the auditor’s judgement, 
including the assessment of the risks 
of material misstatement, whether due 
to fraud or error. In making those risk 
assessments, the auditor considers inter-
nal control relevant to the entity’s prepa-
ration of financial statements and report 
of the Board of Directors that give a true 
and fair view in order to design audit pro-
cedures that are appropriate in the cir-
cumstances, but not for the purpose of 
expressing an opinion on the effective-
ness of the company’s internal control. An 
audit also includes evaluating the appro-
priateness of accounting policies used and 
the reasonableness of accounting esti-
mates made by  management, as well as 
evaluating the overall presentation of the 
financial statements and the report of the 
Board of Directors.

I believe that the audit evidence I have 
obtained is sufficient and appropriate to 
provide a basis for my audit opinion.
        
OPINION. In my opinion, the financial 
statements and the report of the Board of 
Directors give a true and fair view of both 
the consolidated and the parent compa-
ny’s financial performance and financial 
position in accordance with the laws and 
regulations governing the preparation of 
the financial statements and the report 
of the Board of Directors in Finland. The 
information in the report of the Board of 
Directors is consistent with the informa-
tion in the financial statements.

Helsinki, 12 February 2016

Kari Miettinen

Authorised Public Accountant

Auditor’s report
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Financial Administration
Arto Tuokko

Like Publishing Ltd
Päivi Paappanen
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Moreeni
Pasi Vainio
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Minna Kokka
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Secretary Ora Lyytikäinen

New Business Functions
Jaakko Haapakangas
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Contacts

Parent Company
OTAVA LTD

P.O. Box 134, 
FI-00121 Helsinki, Finland 
Street address: 
Uudenmaankatu 10, 
FI-00120 Helsinki, Finland
Tel. +358 9 15 661
firstname.lastname@otavakonserni.fi
www.otavakonserni.fi 

Books
OTAVA PUBLISHING  

COMPANY LTD

P.O. Box 134, 
FI-00121 Helsinki, Finland 
Street address: Uudenmaankatu 10, 
FI-00120 Helsinki, Finland
Tel. +358 9 15 661
firstname.lastname@otava.fi
www.otava.fi

LIKE PUBLISHING LTD 

P.O. Box 37, 
FI-00521 Helsinki, Finland 
Street address: Uudenmaankatu 10, 
FI-00120 Helsinki, Finland
Tel. +358 9 15 661
firstname.lastname@like.fi 
www.like.fi 

KUSTANNUSOSAKEYHTIÖ

MOREENI

Uudenmaankatu 10, 
FI-00120 Helsinki, Finland
Tel. +358 9 15 661
firstname.lastname@moreenikustannus.fi
www.moreenikustannus.fi

OTAVA BOOK PRINTING LTD  

Otavantie 11, 
FI-42700 Keuruu, Finland 
Tel. +358 9 15 661
Sales and Marketing: Uudenmaankatu 10, 
FI-00120 Helsinki, Finland 
firstname.lastname@otavankirjapaino.fi 
www.otavankirjapaino.fi 

Trade
SUOMALAINEN KIRJAKAUPPA OY

Maistraatinportti 1, 
FI-00240 Helsinki, Finland
Tel. +358 9 15 661
firstname.lastname@suomalainen.com 
www.suomalainen.com 

Magazines
OTAVAMEDIA LTD

Maistraatinportti 1, 
FI-00015 Otavamedia, Finland
Tel. +358 9 15 661
firstname.lastname@otavamedia.fi 
www.otavamedia.fi 

OTAVAMEDIA OMA LTD,  

CONTENT AGENCY 

Maistraatinportti 1, 
FI-00015 Otavamedia, Finland
Tel. +358 9 15 661
firstname.lastname@otavamedia.fi 
www.otavamedia.fi/asiakasviestinta 

Kristiinankatu 3 B, 
FI-20100 Turku, Finland 
Tel. +358 9 15 661
firstname.lastname@otavamedia.fi 
www.otavamedia.fi/asiakasviestinta 

OTAVAMEDIA LTD,  

THE GREAT FINNISH BOOK CLUB 

Maistraatinportti 1, 
FI-00015 Otavamedia, Finland 
Tel. +358 9 15 661
firstname.lastname@otavamedia.fi 
www.sskk.fi 
 
ÜHINENUD AJAKIRJAD AS 

Liivalaia 13/15, EE-10118 Tallinn, Estonia 
Tel. + 372 6 104 000
firstname.lastname@ajakirjad.ee 
www.ajakirjad.ee 
  

New Business
Functions
NETTIX OY
Maistraatinportti 1, 
FI-00240 Helsinki, Finland 
Tel. +358 600 04070 
firstname.lastname@otavamedia.fi, 
firstname@nettix.fi 
asiakaspalvelu@nettix.fi 
www.nettix.fi 

AMPPARIT OY 

Maistraatinportti 1, 
FI-00240 Helsinki, Finland
Tel. +358 9 15 661
ampparit@ampparit.com
www.ampparit.com
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